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Abstract

This study is designed to identify how personal branding and communicating skill of the educator
accountant are, how the motivation and academic achievement of the student are and also how the
influence of personal branding and the communicating skill of the educator accountant is related to
the motivation and academic achievement of the student. This study is the causality quantitative
study. Purposive Sampling method is used to take the sample collecting. The sample of this study is
411 students from 5 (five) big private universities in Jakarta. The relation between personal
branding and motivation is based on the weak theory concept. Therefore, the data analysis method
used is structural equation modeling with the basis of variant by using Smart Partial Least Square
program (PLS). The result of this study shows the educator accountant can build personal
branding and communicating skill. The students are able to have a good academic achievement
and motivation. However, the educator accountant’s ability of personal branding has not been able
to influence the students’ motivation in studying. Communicating skill is proven to be able to
influence the motivation of the students and the motivation influences the students’ academic
achievement.

Key words : personal branding, communicating skill, motivation, academic achievement and
educator accountant

1. Introduction

There are many students that get low achievement in learning accountancy subject according to the academic
experts (Andjani dan Adam, 2013). The student’s low achievement in learning is usually assumed by the
educators as the fault of the student him/herself and also the institution that recruit the students who have low
academic potential. It might be true; however, blaming is not the good solution.

According to Ferreira at all, 2012 motivation is a very important factor in learning process. The student who has
motivation is the one who possesses a strong intention to study and makes use of the ability to improve learning
achievement. The previous study shows that learning achievement is influenced by learning motivation. (Habibah
et al, 2012; Bembo et al, 2008;). The teaching strategy of the lecturer (Rahman et al, 2012; Urdan dan
Schoenfelder, 2006) relates with learning motivation and is able to motivate the student in learning (Rahman et al,
2012; Pedditzi et al, 2012; Yunus et al, 2011). For that matter, the lecturer must realize and study the factor that
relates with the learning motivation of the student. (Bakar et al, 2010; Bakhtiarvand et al, 2011 ).

A good personal branding is able to change the behaviour of a person (Labrecque, 2011). One of the
communication skill dimensions is comunicating ability. The communicating ability in teaching influences the
students motivation in studying (Majid et al, 2010).
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The correlation between them hopefully can improve the learning motivation of the student. Therefore, it is
important to analyze whether the personal branding and the communicaton skill of the educator accountant is
adequate to improve the learning motivation of the student and how the motivation and the learning achievement
of the student are and whether there is an influence of motivation toward the learning achievement of the student.
This study is directed to the behaviour of the educator accountant in teaching. The profession of educator
accountant has been acknowledged by the Indonesian accountant association (IAl) as a profession that is the same
with other profession of accountant that is proven by the formulation of educator accountant compartment. The
study on the behaviour of the accountant educator in work is included in the behaviour accounting. This study,
meanwhile, is directed more to internal accountant, which are Muliawan at all (2009); Kwon and Banks (2004);
public accountant such as Sudday at al (2009); Jones at al (2008); Trisnaningsih (2003) and many more, while the
study on the educator accountant behaviour is not held yet. Therefore, this study will analyze the personal
branding and the communication skill of the educator accountant regarding the learning motivation and
accountancy student’s learning achievement.

2. Theory Background
2.1 Personal branding

Personal branding, by definition is a process where we offer ourselves to others. Personal Branding is your
personal brand all about who you are and what you want others to know about you. Personal Branding is an
opinion or impression from someone about you.

There are three main dimensions that form personal branding (McNally & Speak, 2002: 26)

1. Competency

Being competent means to fulfil the minimum requirements to do something for others. The main competency of
personal branding is answering the basic question “what should you do in a certain relationship with other
people.”

2. Style

Style is a personality of your pesonal branding. Style is a part that makes you unique in other’s point of view.
Style is your way to relate with others. Style cannot give a strong influence or meaningful support in the
development of personal branding, except the other two dimensions: competency and standard dimension have
been surely stated in advance.

3. Standard

By using grammatical rule analogy, competency is meant to be the noun, while style is the adjective, standard as
the adverb. The standard of your personal branding really influences what other people think about you The
standard will state and give the meaning to the power of personal branding. However, the key is you are the one
that set up the standard, you have to do it yourself.

2.2 Communication Skill

Communication is erived from the Latin, communis, which means making the togetherness or building
togetherness between two people or more. According to West (2011: 10) communication is a situation that may
have a source transmit a message to a receiver that intentionally influence the behaviour of the receiver.An
effective communication is not only able to solve a psoblem but also able to fix a relationship (Idris at al, 2008).
The communication process at least has three main components, that are message sender, the message itself and
the message receiver target. According to West (2011: 10), one kind of the communication that often happens is
the interpersonal communication. West (2010 : 10) stated that interpersonal communicaton is communication
between people in person. There are three dimensions of communication skill (Idris et al, 2008) that are
interpersonal skill, verbal communication and non verbal communication. The definition of interpersonal skill
according to Gardner 2002 is an effort to integrate with others and understand their condition. One of the elements
in the interpersonal skill is the skill in communicating (Gardner, 2002). Schramm (1973) states some
communication roles, such as:

a. Influencing function

The influencing function is an activity that gives various information to communicator to influence the
people to go to the expected behaviour, opinion and attitude changes.
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b. Attitude Change
The activity that gives various information to the communicator to have the attitude changing in the
communicator.

c. Opinion Change
The activity that gives various information so the communicator wants to change his/her opinion and
perception toward the information goal given.

d. Behaviour Change
The activity that gives various information to the communicator on purpose to make the behaviour change
happens.

2.3 Learning Motivation

Motivation is taken from the Latin “ movere” which means moving or pushing. Motivation is really needed in the
human activity implementation because the motivation can make, deliver and support the human behaviour to be
willing to work hard and enthusiastic to gain the optimal result (Hasibuan, 2007:141). According to Terry (1969),
Motivation can be meants as an effort so a person can complete the work enthusiastically because there is a goal
to be achieved”. Human has many different motivation, depend on the number of factors such as personality,
ambition, educaton and age. Motivation is an energy change in someone personally that is marked by the
occurance of affection or feeling and reaction to achieve goal (Robbins 2009:144). According to Danim (2004 : 2)
motivation is meant as a power, support, need, motivation, pressure or psychology mechanism that influence
someone or agroup of people to gain a certain achievement according to what he/she wants. Based on several
definition above, it can be explained that learning motivation is powr, support, need, pressure or psychological
mechanism that push the student to get a good learning achievement.

2.4 Learning Achievement

Learning achievement can be meant as a result from the teaching learning process that are the mastery, emotional
change, or behavior change that can be measured by a certain test (Abdullah, 2008). Learning achievement is a
maximum result achieved by someone after having the learning activity in a certain time (llyas, 2008). Learning
achievement is considered as an important behaviour change that is intended to be able to reflect a change
happened as a student learning result which are not only the creation and sense dimensions but also the will
dimension (Syah , 2006).

According to Slameto (2003) and Suryabrata (2002) this internal factor is often called the intrisic factor that
covers the physiology and psychology factors which are interest, intelligence, talent, motivation influence the
learning achievement. Motivation has an important role in giving passion, support and happiness in learning so
that the ones who have the high motivation will have much energy to do the learning activity. The students who
have high motivation are rarely left behind in their study. The strong and weak learning motivation of a person
will influence his/her success in learning. Therefore, learning motivation must be gained especially the one from
oneself (internal motivation) by always thinking about the future that has many challenges and must achieve the
goal. Always have strong will and optimist that the soal can only be reached by learning. If there is a student that
has less internalmotivation, there must be a support from outside that is called the external factor so the student
can be motivated to study.

Learning motivation is one of the factors that is very effective in achieving learning goal (Viari, 2012). A learner
needs to be interested in learning, if not, all effort from the education system will be failed. So, understanding and
developing the knowledge about factors that influence the academic motivation can help developing the education
performance.Even though the capability and intelligence are considered as the predictors of learning achievement;
however, Feyter al all, (2012) shows in his research on 375 college students in Belgium that the study result
shows that learning motivation influences the learning achievement positively.

2.5 ldea Framework
The idea framework can be seen in the illustration below.
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2.6 Hypothesis Development

a. Personal Branding and Motivation

Aperson who works shows his/her interaction process in the society or professional world. This process is a
process to build a reputation or personal brand. Personal branding is a process that will bring skill, personality and
unique characteristic of a person and then wrap them to be the identity that has more strength that the competitor
(Montoya & Vandehey, 2008).

Personal branding is based on your life values and has high relevance to who you really are. Personal branding is
your “personal brand” in the opinion of other people you know. Personal branding will make all people you know
see you differently and uniquely. People may forget your face, however your personal brand will always be
remembered by others (Yunitasari and Japarianto, 2013). Consistency is the main condition of a strong personal
branding. The inconsistency will weaken your personal branding, where in the end it will break the trust and
other’s memory about you (McNally & Speak, 2002: 13).

Personal Branding is something about how to take control of other’s appraisal toward yourself before there is a
direct meeting with you. (Montoya & Vandehey, 2008) “Personal Branding is about taking control of how other
people perceive you before they come into direct contact with you.” (Montoya &Vandehey, 2008). Personal
branding, is a process of image building for the professional service provider to influences other (Yunitasari and
Japarianto, 2013). Based on this, the hypothesis 1 is :

Ho1 : No relation between personal branding and communication skill

Has : Relation between personal branding and communication skill

Hoo :  No influence from personal branding to the student’s learning motivation
Hao :  Influence from personal branding to the student’s learning motivation

b. Motivation and Communication Skill

Learning process will not happen without the communication (Kenneth, 2007). The interesting communication
skill will create a pleasant atmosphere for the students in the learning process (Majid et al, 2010). Therefore, an
educator must be able to communicate well. The educator that has a good communication well has a big potential
to influence other people and an effective communication strategy will bring success. (Guerrero & Floyd, 2006).
Professional world has proven that communication influences the motivation of the employee in work (Piaw et al,
2014). Education world shows the involvement of the students in the field practice smoothen the communication
with the educator that finally will motivate them to get achievement (Dzamtoska and Serafimova 2013). It is
similar to the study from Hanifi et al, 2012 in Iran, that shows communication can give motivation to the students
to study. Nased on this, there are hypothesis 2 as below:

Hoz : There is no influence from the communication skill to the students’ learning motivation
Ha1 : There is influence from the communication skill to the students’ learning motivation

¢. Motivation and Learning Achievement

Learning achievement is an achievement that someone achieves in the education, skill and behaviour field that is
showed by the number given by the educator (Andjani dan Adam, 2013). Learning achievement is a foundation of
the student’s competency in his/her education. Student’s learning achievement is an important factor in the
success of a student in his/her future since it will be used by many institutions as the requirement for the employee
recruitment (Uyar dan Gungormus (2011). But, in fact, there are many students that have low grade especially in
the accounting subject (Andjani dan Adam, 2013).
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The student’s learning achievement is influenced by many factors. Those factors can be classified to internal
factor that is from the student him/herself and external factor that is the factor from the outer matters of the
student. One of the internal factors that has an important role in getting the learning achievement of a student is
motivation (Syafi’i, ; 2008; Piaw et al, 2014). Educator including educator accountant needs to understand the
importance of motivation in the learning process to be able to give support to the student to get a better learning.
Effective learning process is not only to achieve learning target but also how to make the student motivated and
pleased in joining the learning process, not the other way that makes the student confused and depressed with
many tasks (Sutikno, 2007).

Hos : There is no influence from the learning motivation to the learning achievement of a student
Has :  There is an influence from the learning motivation to the learning achievement of a student

3. Study Method

The sample determination method used in the study is the purposive sampling. The sample is taken based on the
consideration of the location of the accounting students registered in five universities in Jakarta that are University
ofPancasila, Gunadarma, Trisakti, Tarumanegara and Mercubuana and active in the even semester of 2013-2014
that are 500 students.

3.1 Study Instrument Testing

Data validity testing is used to measure the validity of a questionnaire. The validity test in this study uses Pearson
Product-Moment Correlation. Questionnaire is stated valid if r value is more than r table. Realibility is a tool to
masure a questionnaire that becomes the indicator from variable or construct. A questionnaire is stated reliable if
an answer from someone is consistent from time to time or Cronbach’s Alpha value is more than 0,7

3.2 Hypothesis Test and Data Analysis Plan
3.2.1 Outer Model Testin PLS

Partial Least Quared (PLS) is Structural Equation Modelling (SEM) technique that bases on variant that is
developed by Ring et al, 2005 as an alternative for basic theory of weak plan and or indicator that has not
completed reflective measurement and building relation that has no theory background.

There are two outer model tests that are validity and reliability. Model validity is an adjustment measurement
between the indicator set in the model as the latent variable former that is built in the study. An indicator is stated
valid forming the construct variable if outer loading factor above 0,6, AVE value above 0,5 and community value
is also 0,5, indicator cross loading is higher to measure the construct variable and the root AVE is higher than
correlation value between construct variable in the structural similarity. Model reliability test is done to prove
accuracy, consistensy and indicator percision in measuring the latent contruct. An indicator fulfils the requirement
of reliability test if cronbach alpha value is 0,60 for exploratory research and 0,7.

3.2.2 Structured Inner Model Testin PLS

Structured model in PLS is named inner model. Inner model test is a feasibility test of structured model in PLS.
Inner model test in this study is structured model feasibility test, hypothesis test and the measurement of how big
the direct and indirect influence total effects is. The model feasibility test can be seen in R square to measure the
influence simultanuosly exogen to endogen variable. According to Chin (1998) in Latan and Ghozali (2012) the
value of R- squares 0, 67; 0,33 and 0,19 shows strong, moderate and weak model (Hair et al., 2012)

4. Study Result and the Discussion

4.1 The Profile of Study Respondent

Study respondents are the students from five provate universities in Jakarta that are University of Pancasila,
Gunadarma, Tarumanegara, Mercu Buana and Trisakti University. This study targeted to distribute the
questionnaire to 500 (five hundred) college students as the study respondents and for each university, it is targeted
to have 100 respondents. The realization of the questionnaire collection is 411(four hundred and eleven) or it is
realized for about 82,20%. The detailed information of the target and questionnaire collection realization can be
seen on the table below.

4.3 PLS Outer Model Test
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a. Personal Branding Construct Variable Indicator Validity Test

Validity test result shows that all indicators of personal branding meet the validity since the value of factor
loading is above 0,60, AVE value is above 0,50 and Communility value is above 0,50. Cross loading value is
higher to measure the personal branding variable compared with other contruct variables in the structured
equation and AVE root value is more than correlation between construct variable. The summary of personal
branding construct variable validity test result in the convergent validity or diskriminat validity has met the
standard ( table 4.6)

Table 4.6: The Summary of Personal Branding Construct Variable Validity Test Result

Validitas Parameter Remark
Convergent Validity Loading Faktor
PB1 0,788 > 0,60 Valid
PB2 0,783 > 0,60 Valid
PB3 0,744 > 0,60 Valid
PB4 0,659 > 0,60 Valid
PB5 0,759 > 0,60 Valid
PB6 0,749 > 0,60 Valid
PB7 0,664 > 0,60 Valid
PBS8 0,737 > 0,60 Valid
PB9 0,809 > 0,60 Valid
AVE 0,555 > 0,50 Valid
Communality 0,555 > 0,50 Valid
Diskriminat Validity [Cross Loading
PB1 0,788 0,643 * Valid
PB2 0,783 0,692 * Valid
PB3 0,744 0,626 * Valid
PB4 0,659 0,506 * Valid
PB5 0,759 0,515* Valid
PB6 0,749 0,583 * Valid
PB7 0,664 0,515 * Valid
PBS8 0,737 0,596* Valid
PB9 0,809 0,665 * Valid
Akar AVE VS Koefisien Korelasi
Keahlian
Komunikasi 0,745 0.723 Valid
Motivasi 0,745 0,608 Valid
Prestasi Belajar 0,745 0,603 Valid

b. Communication Skill Construct Variable Indicator Validity Test

Communication skill construct variable indicator includes KK1 to KK10. The result of the validity test shows all
indicators of communication skill have met the validity requirement since the factor loading value is above 0,60,
AVE value is above 0,50 and Communility value is above 0,50. The value of cross loading is higher to measure
personal branding variable compared to other construct variables in the structured equation and AVE root value
more than correlation between construct variable. The summary of personal branding construct variable validity
test result has met the validity requirement ( tabel 4.7). Communication skill construct variable validity test result
summary, not only convergent validity but also diskriminat validity met the validity requirement.
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Table 4.7: Summary of Communication Skill Construct Variable Validity Test Result

Validitas Parameter Remark
Convergent Validity Loading Faktor
KK1 0,810 > 0,60 Valid
KK2 0,706 > 0,60 Valid
KK3 0,740 > 0,60 Valid
KK4 0,708 > 0,60 Valid
KK5 0,693 > 0,60 Valid
KK6 0,745 > 0,60 Valid
KK7 0,716 > 0,60 Valid
KKS8 0,635 > 0,60 Valid
KK9 0,703 > 0,60 Valid
KK10 0,739 > 0,60 Valid
AVE 0,519 > 0,50 Valid
Communality 0,519 > 0,50 Valid
Diskriminat Validity |Cross Loading
KK1 0,810 0,666 * Valid
KK2 0,740 0,562 * Valid
KK3 0,708 0,602 * Valid
KK4 0,693 0,532 * Valid
KK5 0,745 0,644 * Valid
KK6 0,716 0,606 * Valid
KK7 0,635 0,491 * Valid
KK8 0,703 0,602 * Valid
KK9 0,739 0,634* Valid
KK10 0,706 0,641 * Valid
Akar AVE VS Koefisien Korelasi
Personal Branding 0,823 0,577 Valid
Motivasi 0,823 0,796 Valid
Prestasi Belajar 0,823 0,581 Valid

¢. Motivation Construct Variable Indicator Validity Test

The indicators of motivation construct variable are from M1 to M9. The result of validity test shows all motivatio
indicators have met the validity requirement since the factor loading value is above 0,60, AVE value is above 0,50
and Communility value is above 0,50. Cross Loading indicator value is M1 0,763 higher to measure motivation
construct variable compared to personal branding 0,567, communication skill 0,605 and learning achievement
0,613. Similarly, the cross loading value to measure motivation is higher than other construct variables so that
based on the indicator value, M1 to M9 have fulfilled the validity requirement. The summary of motivation
construct variable validity test has covered the validity requirement. (tablel 4.8)

Table 4.8: Summary of Motivation Construct Variable Validity Test

Validitas Parameter Remark
Convergent Validity Loading Faktor
M1 0,763 > 0,60 Valid
M2 0,677 > 0,60 Valid
M3 0,802 > 0,60 Valid
M4 0,793 > 0,60 Valid
M5 0,841 > 0,60 Valid
M6 0,860 > 0,60 Valid
M7 0,819 > 0,60 Valid
M8 0,777 > 0,60 Valid
M9 0,697 > 0,60 Valid
AVE 0,613 > 0,50 Valid
Communality 0,613 > 0,50 Valid
Diskriminat Validity |[Cross Loading
M1 0,763 0,613 * Valid
M2 0,688 0,677 * Valid
M3 0,802 0,700 * Valid
M4 0,793 0,559 * Valid
M5 0,841 0,575 * Valid
M6 0,860 0,566* Valid
M7 0,819 0,575 * Valid
M8 0,777 0,515 * Valid
M9 0,697 0,562 * Valid
Akar AVE VS Koefisien Korelasi
Personal Branding 0,782 0,608 Valid
Keahlian Komunikasi 0,782 0,714 Valid
Prestasi Belajar 0,782 0,737 Valid
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d. Learning Achievement Construct Variable Indicator Validity Test

The indicators of learning achievement construct variable is from B1 to B8. The result of the validity test
inconvergent validity shows that all indicators of learning achievement have met the validity requirement because
the factor loading value is above 0,60, AVE value is above 0,50 and Communility value is above 0,50. The value
of Cross Loading indicator B1 0,833 is higher to measure the construct variable of the learning achievement than
the personal branding 0,497 communication skill 0,606 and learning achievement 0,661. It is also the same with
other indicators, the value of cross loading for measuring the learning achievement is higher that other construct
variables B1 to B8. The summary of learning achievement construct variable validity test result has met the
validity ( table 4.9)

Table 4.9: Summary of Learning Achievement Construct Variable Validity Test

Validitas Parameter Remark
Convergent Validity Loading Faktor
B1 0,833 > 0,60 Valid
B2 0,854 > 0,60 Valid
B3 0,801 > 0,60 Valid
B4 0,875 > 0,60 Valid
B5 0,889 > 0,60 Valid
B6 0,728 > 0,60 Valid
B7 0,892 > 0,60 Valid
B8 0,878 > 0,60 Valid
AVE 0,715 > 0,50 Valid
Communality 0,715 > 0,50 Valid
Diskriminat Validity |Cross Loading
B1 0,833 0,661 * Valid
B2 0,854 0,664 * Valid
B3 0,801 0,568* Valid
B4 0,875 0,644 * Valid
B5 0,889 0,587 * Valid
B6 0,728 0,623 * Valid
B7 0,892 0,616* Valid
B8 0,878 0,594* Valid
Akar AVE VS Koefisien Korelasi
Personal Branding 0,846 0,603 Valid
Keahlian Komunikasi 0,846 0,626 Valid
Prestasi Belajar 0,846 0,737 Valid

¢. Model Reliability Test

Reliability test is done to prove the accuracy, consistency and indicator accuracy in measuring the latent construct.
The result of the model reliability test results cronbach alpha construct variable personal branding 0,899,
communication skill 0,898, motivation 0,921 and learning achivement 0,942. Cronbach alpha value for each
construct variable is higher than 0,70, it means has met the model reliability requirement. Composite reliability
value shows the construct variable of personal branding 0,918, communication skill 0,915, motivation 0,934 and
learning achievement 0,952. Composite reliability value of each construct variable is higher than 0,70, that means
has met the model reliability requirement ( see table 4.10).

Table 4.10: Model Reliability Test

. Cronbachs Rule of Remarks| Composite Rule of Remarks
Construct Variable Alpha Thumb Reliability Thumb
PERSONAL BRANDING 0,899 > 0,70 Reliable 0,918 > 0,70 Reliable
Communication Skill 0,898 > 0,70 Reliable 0,915 > 0,70 Reliable
Motivation 0,921 > 0,70 Reliable 0,934 > 0,70 Reliable
Learning Achievement 0,942 > 0,70 Reliable 0,952 > 0,70 Reliable

Source: Processed Data

4.4 PLS Model Inner Test

Inner model test is a structured model feasibility test in PLS that evaluated through the R square value. R square
value of the motivation construct variable is 0, 514, this means the high motivation value variable is influenced
51,4 % by personal branding and the communication skill of the educator accountant. The remain 48,6 % of
motivation variety is influenced by other variable excluded in the study. R square value 51,4 % shows the
personal branding variable and communication skill have an average influence strength towards the motivation.
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Table 5.23: R Square Value

Varibles
Endogen Construct R Square .-
MOTIVATION 0,514 >0,33 Average Influence
FEARNING ACHIEVEMERY 0,543 >0,33 Average Influence

4.5 Hypothesis Test Hypothesis 5 is the relation or correlation of personal branding with communication skill.
The result of verificative hypothesis test hypothesis 5 can be seen on correlation value between personal branding
variable and comunication skill. Correlation between variables can be seen in table 5.25. Correlation value of
personal branding variable with communication skill is 0,723 which means hypothesis 5 is accepted that means
there is relation. To decide the strong or weak correlation variable correlation value must be compared with the
standard. The standard of determination the strength of a variable correlation can be seen in table 5.26. Personal
branding correlation value and communication skill 0,723, this value is on the range > 0,50 — 0,75 that means
there is a strong correlation between the variables.

Table 5.25: Correlation Value between Construct Variable

Communication skill Motivation PERSONAL Learning Achievement
BRANDING
COMMUNICATION SKIL 1,000
MOTIVATION 0,714 1,000
PERSONAL 0,723 0,608 1,000
BRANDING
LEARNINGI 0,626 0,737 0,603 1,000
ACHIEVEMENT

The result of hypothesis 6, 7 and 8 can be seen in table 5.26. From the test result hypothesis shows the value of t
hypothesis statistics 6 is 0, 965. This value is smaller than t table 1,96. It shows that hypothesis 6 is denied. The
denial of hypothesis 6 means there is no influence from the personal branding towards the learning motivation of
the students. Hypothesis test 7 shos the value of t hypothesis 7 statistics is 5,088. It is higher that t table 1,96. It
means hypothesis 7 is accepted. The acceptance of hypothesis 7 shows the influence of communication skill to the
learning motivation of a student. Hypothesis test 8 shows the value of t hypothesis 8 statistics is 10,172. It is
higher thab t in table 1,96. It shows that hypothesis 8 is accepted. The acceptance of hypothesis 8 means there is
an influence from the learning motivation of a student with learning achievement.

Table 5.26: The Result of Hypothesis Test 6,7 dan 8

Original Samole Standard Standard T Statistics
Sample Mean ?M) Deviation Error (|O/STER T tabel Remarks
(0) (STDEV) (STERR) R))
PERSONAL BRANDING - .
> MOTIVATION 0,115 0,122 0,119 0,119 0,965 1,960 H6 denied
COMMUNICATION
SKILL-> 0,623 0,605 0,122 0,122 5,088 1,960 H7 accepted
MOTIVA
MOTIVATION -> LEARNING 737 ; 7 7 10172 1 H d
TION CHIEVEMENT 0,73 0,735 0,0 0,0 0, ,960 8 accepte
4.2 Analysis

4.2.1 The Relation between Personal Branding and Communication Skill

Based on the test result of hypothesis, it is shown that the alternate hypothesis 5 (H.s) is accepted. This result
shows the positive correlation between personal branding and communication skill. The amount of the correlation
is 0,723 that means the positive and strong relation between the variables. This result also shows that the better
communication skill of an educator accountant, the good personal branding will be created for him/her.

4.2.2 The Influence of Personal Branding to Motivation

Personal branding is a process to build image for the professional service provider to persuade other people
(Yunitasari dan Japarianto, 2013). Based on this, it is suspected that personal branding will influence student
motivation in learning.
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However, the result of this study has not supported the assumption since from the result of the hypothesis test, it
shows that the alternate hypothesis 6 is denied because t statistics value is lower than the value of t table (see table
5.26). It means there is no influence from personal branding to the students learning motivation. Personal
branding of an educator accountant is not able to give motivation to the student in learning motivation because
learning process is not an entertainment but there is an obligation and test demand that a student must undergo.
The attraction from the personal branding of an educator accountant has not been able to change the behaviour
and influence the students especially in learning motivation. In contrast with personal branding that an actress
shows. Personal branding charm of the actress is fascinating and motivate the fans to do what the actress wants
them to in the show and imitate the actress’s behaviour.

4.2.3 The influence of communication Skill to Motivation

Based on the hypothesis test result shows alternate hypothesis 7 (H.;) is accepted. It means that there is a
significant influence of the communication skill to the students learning motivation. The better communication
skill of an educator accountant, it will improve the enthusiasm of the student learning motivation, it can be shown
from the value of correlation coefficient from the calculation is positive about 0,623 (table 5.26). The big
influence of communication skill to the student learning motivation about 0,623 or give contribution 38,81 %
(0,623 X 0,623 X 100). Contribution is 38,81 % that means the communication skill of the educator accountant
has a direct influence about 38,81 % to the student learning motivation and 5,18 % (0,623 x 0,723 x 0,115 x 100 )
indirectly influences through personal branding. So the total influence of communication skill to the motivation
for 43,99 % (38,81 % + 5,18 %). The result of the study is consistent with the previous studies. One of them is the
study result Piaw et al, 2014 and Hanifi et al, 2012. Communication is an important thing in having motivation to
someone because without communication, we cannot deliver message to the person. Educator accountant needs to
improve the ability in communication since communication can give motivation.

4.2.4 The influence of Motivation to the Learning Achievement

Based on the result of the hypothesis partial test shows alternate hypothesis 8 (H,g) is accepted. It means there is a
significant influence from the learning motivation to the learning achievement of the student. The bgger the
learning motivation, the better the learning achievement of a student. It is shown from path coefficient from the
calculation is positive about 0,737 (table 5.26). The influence of learning motivation to the student learning
achievement is about 0,737 or it contributes 54,3 % (0,737 X 0,737 X 100). The contribution is 54,3 % that
means the student’s learning achievement is influenced by motivation for about 54,3 % and the remaining is
influenced by the other variable out of this study such as talent and intelligence. The study is consistent with the
previous study that stated the motivation influences the (Syafi’i, ; 2008; Piaw et al, 2014; Taghipour and Dejban,
2013; Chen and Kao, 2014). Especially for the students, performance means learning achievement. Motivation
has war in the development of passion, happiness and spirit to study so a student that has a strong motivation
means has a lot of energy to study so that the student who has learning motivation must be able to get good
learning achievement.

5. Conclusion

The data analysis described in Chapter VI can be concluded as below:

Alternate hypothesis 1 (H,) is accepted that means educator accountant can form personal branding for
him/herself. The ability is suitable with the student perception on educator accountant personal branding that is
reflected from the recapitulation of the respondent’s answer on the questionnaire. Alternate Hypothesis 2 (H,,) is
accepted that means educator accountant is able to have communication skill. This skill is suitable with the
student’s perception on communication skill of the educator accountant that shows the educator accountant can
have communicaton skill reflected from the recapitulation of the respondent’s answer on the questionnaire.
Alternate hypothesis 3 (ha3) IS accepted that means the student is able to have motivation. It is reflected from the
answer from the respondents about 66,74 that said agree and totally agree. Alternate hypothesis 4 (Has) is
accepted that means the student is able to have achievement. It is reflected from the the GPA 3,00 above for about
242 respondents from total of 411 respondents. This result shows there is a positive correlation of the personal
branding and communication skill. The result shows the better communication of an educator accountant will
create a good personal branding for him/her. The result of the study has not supported a predictive influence of
personal branding to the learning motivation of a student. The result of hypothesis test shows the alternate
hypothesis 7 (H,7) accepted. It means there is a significant influence of communication skill to the student
learning motivation. The result of the study shows that there is a significant influence of learning motivation to
the student learning achievement. The higher learning motivation of a student, the higher learning achievement.
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